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cultural	 economy	 in	 theory	 and	 practice,	 it	 also	 highlights	 a	 gap	 in	 debates	 about	
gentrification.	Whilst	 the	 role	 of	 culture	 in	 the	 gentrification	 process	 has	 received	much	
attention,	the	cultural	economy	has	not.	The	gap	stems	from	tendencies	to	instrumentalise	














Formerly	 industrialised	 inner	 cities	 of	 North	 America	 and	 Europe	 have	 been	 through	 a	
particularly	intense	pattern	of	social	and	economic	change	over	the	last	50	years.	This	process	
has	 involved	 rebuilding	 and	 transforming	 spaces,	 often	 into	 quite	 different	 uses.	 This	
transformation	 primarily	 has	 not	 involved	 residential	 property	 (although	 there	 have	 been	
transformations	of	residential	spaces	 in	tandem:	 it	 is	 the	 latter	that	has	been	the	focus	of	
much	 of	 the	 gentrification	 literature).	 The	 picture	 has	 been	 of	 old	 manufacturing	











then	 re-population	 of	 the	 inner	 city;	 in	 many	 cases,	 at	 the	 same	 time,	 the	 balance	 of	
employment	shifted	to	the	service	sector,	in	notable	cases	financial	services.	It	is	important	












goods	 and	 services),	 and	 a	 focus	 on	 importing	 economic	 growth	 activities	 through	
competition.	This	 latter	competitive	practice	ranges	 from	the	attraction	of	companies	and	
sectors	of	 the	economy	that	are	perceived	 to	be	growing,	 to	 the	attraction	of	 tourist	and	
visitor	spending.	To	attract	investment	and	to	compete	with	other	cities,	urban	governments	
have	developed	many	tools	starting	with	subsidies,	and	extending	to	lifestyle	and	branding.	





become	 a	 major	 opportunity	 for	 developers	 to	 exploit	 the	 ‘rent	 gap’	 opened	 up	 in	 the	
redevelopment	process.	Arguably,	economic	restructuring,	especially	globalisation,	provides	
the	most	fertile	ground	for	gambling	on	revaluation	of	land	uses	and	property:	a	foundation	









The	 gentrification	 literature	 has	 already	 begun	 substantive	 debate	 over	 the	 relationship	
between	gentrification	and	globalisation	(Lees	2003;	Atkinson	and	Bridge,	2005;	Butler	and	
Lees	2006;	 Lees,	 Shin	and	Lopez-Morales,	2016),	 in	addition,	 there	has	also	been	a	 long	 -
running	debate	about	the	relationship	between	culture	and	gentrification.	To	embrace	the	




































to	 those	of	 former	years.	 In	addition	 to	 the	working-class	 family	being	 forced	out	of	 their	
property	and	replaced	by	a	middle-class	family,	other	common	characters	include	the	cultural	










widely	and	 loosely	used,	but	refers	to	a	style	and	affectation	of	an	artistic	producer;	 in	 its	
current	 stylistic	 manifestation	 with	 a	 throwback	 to	 a	 Victorian	 fashion	 sensibility;	 it	 is	 a	





considerable	 disposable	 income	 to	maintain	 the	 lifestyle	which	 is,	 like	most	 sub-cultures,	
manifest	by	conspicuous	consumption.	Despite	 its	affectation	of	 ‘craft’	and	‘making’	 it	 is	a	
form	and	practice	of	consumption.	As	will	be	noted	later,	what	Richard	Florida	(Florida	2002)	




It	 is	not	 surprising	 that	 ‘Cereal	Killer’	became	a	 flash-point	 in	demonstrations	about	 rising	
property	prices	 (not	 just	 residential	prices),	 and	 the	displacement	of	people	and	activities	
from	traditional	neighbourhoods.	A	similar	manifestation	of	‘hipster’	consumer	outlets	can	
be	 found	 in	many	property	 ‘hot	 spots’	 in	 London,	 and	across	 the	world.	 Indeed,	 they	are	
perceived	 by	 property	 professionals,	 or	 even	 praised,	 as	 an	 index	 of	 an	 area	 ‘coming	 up’	
(being	gentrified).	The	transformation	offered	by	developers	is	derelict	industrial	land	sites	
















models	 of	 space	 provision	 are	 also	 found,	 from	 the	 not-for-profit,	 artist-owned,	 studio	
providers	 such	 as	 (in	 London)	 Acme	 and	 Space,	 to	 the	 short-life	 housing	 owned	 by	 local	


















the	basis	of	 the	presence	of	 this	cultural	buzz	 (Mayor	of	London	2012).	For	 the	most	part	
artists	are	instumentalised	as	creators	of	a	playground	for	Hipsters,	BoBo’s	and	the	Creative	
Class:	what	City	Mayor’s	 now	 consider	 as	 a	 necessary	bauble	 to	 attract	 the	 latest	 hi-tech	
producer	to	the	city.	At	the	same	time,	this	creates	the	conditions	to	precisely	undermine	the	
possibility	 of	 creative	 producers	 to	 remain	 in	 the	 city.	 This	 has	 been	 an	 ongoing,	 and	
naturalised,	 aspect	 of	 urban	 regeneration.	 The	 economic	 (as	 opposed	 to	 the	 cultural	 and	






another	 neighbourhood;	 in	 fact,	 it	 is	wonderful	 and	necessary	 that	 they	 should	 (see	 Park	
2016).	This	process	can	be	characterised	as	a	viscous	cycle	of	artistic	gentrification.	One	would	
expect	 that	 artists	 would	 be	 cherished	 given	 their	 seemingly	 ‘Midas	 touch’	 to	 property	







hub’	 fronted	 by	 a	 trendy	 café,	 and	 is	 obviously	 a	 fancy	 co-working	 space	 for	 new	media	



























been	 plotted	 across	 many	 global	 cities,	 especially	 associated	 with	 either	 elite	 gated	






















culture	 from	 the	 economic,	 an	 insight	 which	 can	 help	with	 contemporary	 debates	 about	




















today.	 From	 artists	 such	 as	 Pollock	 to	 Anderson,	 to	Maattu-Clark,	 Tharpp	 and	 Glass,	 and	












It	 is	 important	 to	 note	 that	 Neil	 Smith	 (Smith	 1987,	 Smith	 1996)	 was	 writing	 about	
gentrification,	 from	a	Marxist	point	of	view,	at	 the	 same	 time,	 in	 the	 same	city,	narrating	
events	 a	 few	 blocks	 east.	 Smith’s	 story	 was	 of	 the	 classic	 economic	 cycle	 of	 decline,	
refurbishment	and	revaluing	in	the	residential	areas	of	Alphabet	City.	The	point	to	be	made	
is	the	development	of	particular	analytical	lenses.	Whilst	acknowledging	the	role	of	the	state,	
Smith’s	 interpretation	 put	 economics	 first,	 and	 characterised	 culture	 as	 dependent.	 Later	
interpretations	sought	to	re-balance	this.	What	got	lost	in	the	narrative	were	the	artists,	the	


























new	 media	 workers,	 or	 artists,	 will	 move	 on	 and	 find	 another	 cheap	 space.	 A	 Marxian	
	 8	







office	 buildings	 and	 residential	 accommodation,	 and	 even	 to	 the	 extent	 of	 creating	 new	










urbanisation)	 a	 continuing	 question	 concerns	 the	 relationship	 of	 the	 cultural	 and	 the	
economic.		Despite	Zukin’s	(1982)	inclusion	of	culture	in	a	Marxist	framework	and	Lees	(1994)	





under	 conditions	 of	 port-industrial	 redevelopment:	 design-led	 development,	 cultural	
branding,	and	 instrumental	 remediation.	They	are	all	characterised	by	state-led	 initiatives,	
and	 the	 subordinate	 position	 of	 culture	 in	 relation	 to	 large	 scale	 infrastructure	 projects;	





























and	 entertainment	 capital	 dominate	 urban	 regeneration	 programmes	 (Molotch	 1976).	 In	
many	 cases	 this	 economic	 control	was	 supported	 by	 social	 control	where	 police	 adopted	
aggressive	positions	with	respect	to	behaviour	that	disrupted	the	‘clean’	city	image	(Parenti	
2000).	 Most	 clearly,	 action	 targeted	 the	 homeless,	 but	 it	 also	 impacted	 on	 other	 non-
normative	street	practices.		
	
The	 irony	 is	 that	 ‘cleaning	 the	 streets’	 created	 a	 bland	 and	 ‘culture-less’	 space.	 This	was	
experienced	most	notably	in	massive	urban	regeneration	projects	such	as	that	of	London’s	
Docklands.	 The	 short-term	 benefits	 to	 developers	 were	 seldom	moderated	 by	 long	 term	
responsibility	for	city	building;	simply,	as	in	cases	such	as	London,	developers	were	given	a	
free	hand	to	develop	buildings,	but	with	no	social	responsibility	for	community,	housing	or	
public	 space.	 It	 took	 nearly	 20	 years	 for	 Canary	Wharf	 to	 develop	 the	 aspects	 of	 urban	
conviviality	that	one	might	expect	of	a	city.	The	grandiose	nature	of	these	developments	and	
the	 master-planning	 style	 adopted	 neglected	 the	 social	 and	 the	 cultural;	 a	 point	 latterly	









Culture,	 but	 not	 artists,	 did	 become	 a	 focus	 of	 regeneration	 in	 a	 different	 style	 of	
redevelopment.	 This	 was	 driven	 by	 an	 instrumentalism	 of	 competition	 between	 cities,	
whereby	high-profile	public	buildings,	usually	contemporary	art	galleries,	are	used	to	‘pimp’	
a	city’s	image.	The	classic	example	is	the	Guggenheim	in	Bilbao;	striking	architecture	is	used	
to	 create	 global	 visibility	 and	 to	 act	 as	 an	 anchor	 tenant	 for	 a	 redevelopment	 project.	
Moreover,	contemporary	art	has	a	symbolic	power	projecting	an	old	deindustrialised	city	to	
appear	forward	and	culturally	engaged.	The	strategy	is	based	on	place-branding,	underpinned	


















Culture	was	 a	 project	 devised	 to	 circulate	 Europe	 to	 celebrate	 the	 cultural	 diversity,	 and	
history	 of	 the	 continent.	 Glasgow’s	 contribution	 was	 to	 mobilise	 the	 designation	 to	 an	
extensive	set	of	projects	based	on	a	re-branding	of	Glasgow,	and	an	association	of	Glasgow	
with	 culture.	 Due	 to	 the	 perceived	 success	 of	 the	Glasgow	 event,	 similar	 objectives	 have	
underpinned	 other	 candidate	 city	 strategies	 since	 (Palmer-Rae	 Associates	 2004,	 Garcia,	
Melville	et	al.	2010,	Lähdesmäki	2012).	However,	despite	the	more	strategic	perspective,	and	









on	a	critical	 factor:	 land	remediation.	So	 far,	 the	examples	 that	have	been	discussed	have	
predominantly	 concerned	conversions,	 and	 rebuilding,	 and	new	developments	on	existing	
sites.	For	urban	redevelopment,	these	are	the	‘low	hanging	fruit’,	the	real	problem	concerns	








same	model	 can	 be	 seen	 to	 underpin	 the	 Liverpool	Garden	 Festival	 (Pratt	 2010).	 Despite	






As	will	 now	be	 a	 familiar	 story,	 the	 London	Olympic	 site	 development	 created	 significant	
displacement	of	a	community	of	cultural	producers	(a	few	of	whom	are	still	hanging	on	in	the	
Hackney	Wick	cultural	quarter).	Whilst,	Hackney	Wick	is	now	seen	as	London’s	next	cultural	












already	 existing	 cultural	 activity	 (or	 they	 do	 not	 value	 it).	 Moreover,	 there	 is	 a	 lack	 of	
appreciation	of	the	extent	to	which	cultural	activities	are	embedded	in	a	social,	economic	and	






















plant	 enterprise	 faced	 a	 problem	 of	 moving	 experienced	 staff	 around	 the	 world,	 and	
overcoming	resistance	from	staff	and	their	families	on	relocation.	City	Mayors	realised	that	if	
they	 sold	 their	 cities	 as	 attractive	 to	managers	 responsible	 for	 re-location	 decisions,	 they	
might	win	 the	 game	 through	a	 ‘soft	 power’	 of	welcoming	 green	and	 clean	environments,	
augmented	by	high	culture	and	heritage	attractions.		
	
Florida’s	 insight	 was	 taken	 from	 Daniel	 Bell’s	 notion	 of	 the	 growth	 of	 a	 post-industrial	
economy	(Bell	1973),	recognising	that	in	the	new	economy	the	‘talent’	was	what	mattered	to	
companies.	Florida	developed	this	argument,	suggesting	the	existence	of	a	 ‘creative	class’,	










identified	 by	 Florida,	 are	 the	 workers	 of	 hi-tech,	 not	 the	 cultural	 industries;	 in	 fact,	 the	









to	 culture,	 focusing	 on	 consumption,	 and	 not	 simply	 neglecting	 but	 actively	 undermining	
cultural	 production	 through	 a	 super-fuelled	 gentrification	 of	 commercial	 and	 residential	
properties	 (Pratt	 2011a).	 Clear	 examples	 of	 the	 sort	 of	 forces	 that	 are	 unleashed	 and	
legitimised	by	 such	 support	 for	a	 creative	class	 strategy	are	evidenced	 in	many	cities,	but	






It	will	be	clear	 that	 the	extant	models	of	 culture	and	 the	city	do	not	have	a	place	 for	 the	
creative	worker.	 The	 site	 is	 occupied	by	 creative	 consumption,	one	where	 culture	 is	 used	
instrumentally	 to	achieve	a	 short	 term	economic	benefit.	 In	 the	meantime,	 it	will	actually	
displace	and	undermine	cultural	producers.	Artists	and	cultural	workers	have	been	caught	in	
















Culture	 is	seen	as	a	way	to	burnish	the	city’s	 image.	None	more	so	than	 in	the	age	of	the	










that	 of	 primarily	 heritage	 and	 provision	 of	 consumption	 experiences	 to	 one	 of	 cultural	















in	 ‘community’	 development	 (McLean	 2014).	 This	 range	 of	 perspectives	 underlines	 the	












in	 a	 city.	However,	 such	 a	 realisation	 has	 been	 slow	 to	 dawn	with	 regard	 to	 the	 creative	
economy.	Not-for-profit	provision	of	studio	space	insulated	from	extreme	rent	reviews	is	one	
thing,	however,	there	are	other	lessons	to	learn	from	these	‘creative	hubs’,	or	‘art	factories’	





















class,	 hipsters	 –	 have	 been	mistaken	 for	 artists	 and	 cultural	 producers,	 creating	 a	 bizarre	
perspective	of	the	artist	being	both	perpetrator	and	victim	of	gentrification.	Whilst	Zukin’s	



















value	of	 the	artistic	 and	 cultural	 economy	being	 stabilised.	Property	provision	models	 are	
being	devised	 that	give	dignity	 to	artists	and	do	not	 see	 them	as	ways	of	 simply	boosting	
residential	prices.	More	sophisticated	understandings	of	how	the	cultural	economy	works,	
and	what	cultural	practice	and	organisation	looks	like,	and	what	its	strengths	and	weakness	













cultural	 practice	 should	 also	 challenge	 us	 to	 think	 about	 what	 role	 ‘culture’	 plays	 in	 this	
picture.	 Analyses	 of	 cultural	 production	 have	 begun	 to	 challenge	 simple	 production	
/consumption	 binaries,	 culture	 –	 economy	 tensions,	 as	well	 as	 culture	 as	 practice	 versus	
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